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AbouttheCourse
TheDigitalMarketingSpecialistMastersProgram isDesigned
totransform youintoadigitalpowerhouse
Within-depthexpertiseineverybranchofonlineMarketing.
Thetrainingisstructuredaroundaprovenlearningpath
prescribedbyseniorindustryleaders.
Hands-onlearningwithliveprojectsandsimulationExams
complementsbestcoursecontentinSEO,PPC,socialmedia,
and web analytics,etc.Monthly mentoring sessions by
keynote influencers and thought leaders round out the
learning,addingastandarddimensiontothetraining.More
organizationscontinuetoembracetheneedforastronger
digital marketing strategy and the demand for digital
marketingprofessionalsareatanalltimehigh.Sharpening
yourskillsinthiscompetitivefieldisamusttogiveyour
careera substantialadvantage.ThisDiplomaProgram in
DigitalMarketinginpartnershipwithMastermindcomputer
instituteisdesignedtohelpyoumasterthekeyfocusareasin
digitalmarketing,includingsearchengineoptimization(SEO),
socialmedia,pay-per-click(PPC),webanalytics,andemail
marketing,googleanayalticietc.Throughthisprogram you
willbeabletodevelopasetofin-demanddigitalmarketing
skillsthatcanaccelerateyourcareertrajectorybyhelping
studentsdeliveroutstanding results.Whetheryou’relooking
foranewcareerindigitalmarketingorwishtoimproveyour
marketabilitytopotentialemployers,thisprogram isallyou
need to make you industry-ready.Acquire relevantskills
through extensivehands-on practicewith awiderangeof
simulationsandprojectsthatwillenableyoutolaunchand
seamlesslymanageyourdigitalmarketingcampaigns.Train

The Digital
Marketing
Specialis t
Masters
Program is
designed to
transform
youintoa
digital

powerhous

e

onthelatestdigitalmarketingtools;learnhowtheywork,and
howtoapplythem formaximum results—allthroughone
comprehensiveprogram.
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Coursedetails

DiplomainMasterof
DigitalMarketing
Diplomacourse

(1year)

1yearcourse
614hour/52weeks

70%practical
30%theory EMIOptions

WeprovideseparateCertificateofbelow program
1.SocialMediaMarketing
2.GoogleAdWords&OnlineDisplayAdvertising
3.ContentMarketing
4.SearchEngineOptimization
5.Email,ViralandAffiliateMarketing
6.MobileMarketing
7.DigitalMarketingAnalytics
8.WebandSocialMediaAnalytics
9.Etc.

Certificatecourse(2
month)

2monthcourse
156hour/13weeks

70%practical
30%theory

EMIOptions

KeyFeatures

 Industry-recommendedlearningpath
 ExclusiveaccesstoDigitalMarketingExperts
 EarnaMastersCertificationoncompletion
 Prepareslearnersfor9+certifications
 Covers40+digitalmarketingtools
 6monthofhigh-qualityLearning
 MembershipofMasterMindinstitute

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
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contact@anuranjanmastermind.com
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LearningPath

STEP

1 STEP
2

MasteringSEO,
ContentMarketing,
PPCandDigital

Analytics

MasteringSocial
Media,

MobileMarketingand
DigitalStrategy

STEP
3

AdvancedWeb
Analytics

STEP
4

AdvancedPayPerClick
(PPC)Certification

Program

STEP
5

STEP
6

AdvancedSearch
EngineOptimization
(SEO)

AdvancedSocialMedia
(WithOMCPVoucher)

OptionalElectives
1.AdvancedMobileMarketing
2.AdvancedEmailMarketing
3.AdvancedContentMarketing
4.AdvancedWebsiteConversion
5.RateOptimization
6.HubSpotEmail

DIGITALMARKETINGSPECIALIST
181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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ContentMarketing
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ContentMarketing
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Analytics
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MobileMarketing
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WebAnayatics
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DigitalStrategy
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SocialMediaMarketing
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STEP
1 2 3 4 5 6

MasteringSEO,ContentMarketing,
PPCandDigitalAnalytics

FundamentalsofMarketing

Thiscoursewillhelpyoumasterdigitalchannelssuchassearch
engineoptimization(SEO),contentmarketingppc,programmatic
anddigitalanalytics.

KeyLearningObjectives

Gainanin-depthunderstandingofthesearchengineoptimization(SEO)and
fundamentalsofdigitalmarketing

Masterdigitalmarketinganalyticaltools-GoogleAnalytics

GainthecoreconceptsofContentMarketingandDigitalAnalytics

UnderstandthefundamentalsofPPCandGoogleAds

CourseCurriculum

 DigitalMarketingProgram Introduction
 SEOFoundation
 ContentMarketingFoundation
 DigitalAnalyticsFoundation
 GoogleAnalytics
 PPCFoundation
 GoogleAdsFundamentals
 ProgrammaticBuying

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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STEP

MasteringSocialMedia,Mobile
MarketingandDigitalStrategy

DemystifyingDigitalChannels
This coursewillmakeyouanexperton digitalchannels andhow
to targettherightaudience.Youwilllearnaboutsocialmedia,
facebook marketing, youtube marketing, email and mobile
marketing,andmarketingautomation.

KeyLearningObjectives

Gainin-depthknowledgeonSocialMediaMarketingchannelslike

Facebook,Instagram,YoutubeandTwitter

UnderstandthefoundationofEmailandMobileMarketing

Garnerskillstocreateane_cientDigitalMarketingStrategy

CourseCurriculum

 SocialMediaFoundation
 FacebookMarketing
 YouTubeandVideoMarketing
 TwitterMarketing
 MobileMarketingFoundation
 EmailMarketingFoundation
 MarketingAutomationFoundation
 WebsiteConversionRate
 OptimizationFoundations

DigitalMarketingStrategy

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.co
m
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STEP
1 2 3 4 5 6

AdvancedWebAnalytics

PerformanceAnalysis
ThisAdvancedWebAnalyticscertificationtraining coursehelps
youmasterthecriticalelementsofsocialmedia,web,mobile,and
contentanalytics.Learnhowtooptimizeyourorganization’s ability
tomakehighlyinformedbusinessdecisionsbasedondataanalytics.

KeyLearningObjectives

Attainin-depthknowledgeofDigitalAnalyticsalongwithbusinessunderstanding

Becomeanexpertatcollectingandworkingwithmulti-channeldata

sources,performingquantitativeandqualitativeanalysisandmore

CourseCurriculum

 IntroductiontoDigitalAnalytics
 BuildingBlocks
 FundamentalsofDigitalAnalytics
 BusinessPerspective
 Methodology-LeanSixSigma
 DataAnalysisFundamentals
 AnalysisPerspective:Providing

Insights
 EnablingCapabilities
 ManagingAnalytics



Audience
 Acquisition
 Behavior
 ConversionsOnboarding
 RetentionandExpansion
 Advocacy
 PrivacyandEthics

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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STEP
1 2 3 4 5 6

AdvancedSearchEngineOptimization(SEO)

SEOTools& Techniques

TheAdvancedSearchEngineOptimization(SEO)courseisdesignedtotransform you
intoanindustry-readySEOprofessionalfrom dayone.You’llmasterthemanyfacetsof
SEO,includingtheprocessoforganicallydrivingtra_ctoyourwebsiteswithkeyword
managementandresearch,on-pageando_-pageoptimization,linkbuilding,URL
building,SEOanalyticsandmoreandyou’llacquireextensiveprojectexperienceto
prepareyouformanaginginboundmarketinginitiatives.

KeyLearningObjectives
AttaintheessentialknowledgeinSEOtechniques

Getthein-depthunderstandingon:

oOn-pagebestpractices

oSEOmethodstogeneraterelevantkeywords

oCompetitiveanalytics

oDesign&architecture

oSiteoptimization&bestpractices

oSEOforlocalsearch

oSEOsiteaudits

CourseCurriculum
Lesson1:IntroductiontoSEO
Lesson2:HowSearchEnginesWork
Lesson3:KeywordResearch
Lesson4:On-PageOptimization
Lesson5:WebsiteManagementandOptimization
Lesson6:O_-PageSEO
Lesson7:PlanningANewWebsiteLesson
8:MarketYourOptimizedWebsiteLesson
9:AnalyticsandMeasurementLesson10:
What'sNext-LearningPath

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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STEP
1 2 3 4 5 6

AdvancedPPCCertificationProgram

PPC Tools&Techniques
TheAdvancedPPCCourseisdesignedtotransform youintoanindustry-readypaid
marketingprofessional.Followourclear,structuredlearningpathrecommendedby
industryexpertsandfast-trackyourcareer.Youwilllearntomasterthenuancesofpay
perclick,displayadvertising,conversionoptimization,andwebanalytics,and
you’llacquireextensiveprojectexperiencetoprepareyouformanagingpaidmarketing
initiatives.

KeyLearningObjectives
UnderstandtheKeywordresearchandorganizationalongwith

managingsearch

UnderstandingtheadvancedAdfeatures,testingandextensions

Knowtheaudiencetypesandhowtosegmentittoreachthecustomers

CourseCurriculum

No Lesson NO Lesson

1 PsychologyofSearch 17 DisplayTargetingOptions

2 BuyingFunnel 18 DisplayAdFormats

3 UnderstandingKeywordOrganization 19 SettingAndMeasuringGoals

4 KeywordMatchTypes 20 BiddingandAttribution

5 NegativeKeywordsandManagingSearch
Terms

21 ReportingandTesting

6 KeywordResearch 22 Adgrouporganization

7 CreatingCompellingAds 23 CampaignOrganization

8 AdvancedAdFeatures 24 WorkingwithMultipleAccounts

9 AdTesting 25 IntroductiontoQualityScore

10 AdExtensions 26 WorkingwithQualityScore

11 CampaignTypesBudgetandReach 27 QualityScoreDiagnosisandPivotTables

12 LocationandLanguageTargeting 28 SettingUpYourPPCStrategy

13 IntroductiontoAudienceTypes 29 CreatingYourAccount

14 HowtoSegmentDataandCreateLists 30 ManagingYourAccount

15 UsingtheAudienceListstoReach
Customers

31 ShoppingandVideoCampaigns

16 IntroductiontotheDisplayNetwork 32 AutomationandOtherTools

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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STEP
1 2 3 4 5 6

AdvancedSocialMedia

SocialMediaMarketingTools&Techniques

TheAdvancedSocialMediaCoursewilltransform youintoanindustry-readysocial
mediamarketer.Itcombinesthedisciplinesofadvancedsocialmedia,advanced
contentmarketingandadvancedwebanalyticscoursetohelpyouelevateyourbrand
andexecutecompellingsocialcampaigns.

KeyLearningObjectives
Understandthein-depthconceptsofsocialmediamarketing

Gettoknowmoreonsocialmediatools

Learnfrom scratchaboutYoutubeandvideomarketing

LearnaboutadvertisingandFacebookMarketingPlatform

CourseCurriculum

NO Lesson NO Lesson
1 AdvancedSocialMediaMarketing 13 VideoandYouTube
2 YoutubeandVideoMarketing 14 YouTubeAdvertising
3 FacebookMarketingandAdvertising 15 SocialNetworkingandFacebook
4 SocialMediaTools 16 FacebookAdvertising
5 IntroductiontoSocialMedia 17 MicrobloggingandTwitter
6 CreatingaSocialMediaStrategy 18 TwitterAdvertising

7 UnderstandingPaidEarnedand
OwnedSocialMedia

19 OnlineReputationManagement

8 SocialSharing 20 SocialMediaMeasurement
9 AdvancedSocialMediaMarketing 21 SocialMediaAnalytics
10 YoutubeandVideoMarketing 22 PinterestMarketing
11 BloggingforBusiness 23 MarketingthroughLinkedIn

12 FindingandCommunicatingwith
Influencers

24 Instagram

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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OtherElectives

TheAdvancedContentMarketingProgram trainslearnersintheprinciplesand
techniquesofcontentmarketing.Preparedbyleadinginfluencersandthoughtleaders,
thecourseavenuesfordeepexpertisebuildinginplanning,executing,andmonitoring
contentmarketingstrategy.Thecoursecoversallareasofcontentmarketing,
includingSMM,eventmarketing,contentstrategy,andmore.

Mastertheskillsthatenableyoutoconsistentlyincreaselandingpageconversionrates
onmicrositesandwebsiteswithMasterMindcomputerinstituteConversionRate
Optimizationcourse.Youwilllearnaboutthevariousaspectsofconversion
optimizationandhowtoanalyzewebsitetrafficsoyoucandesigncampaignsthatcan
capturevisitors’attention.

TheHubSpotEmailMarketingCertificationTrainingwillguideyouonhowtoplanan
emailmarketingstrategyandhowtoworkontheHubSpot'semailmarketingtools.
Thiswillprepareyoutobuildanemailmarketingstrategyandtrustwithyourcontacts.

TheAdvancedMobileMarketingProgram isdesignedtotransform learnersinto
industry-readymobilemarketerswithskillsinmobileadvertising,responsivedesign,
mobileanalytics,andmore.Preparedbyleadingexpertsinthefield,thecourse
isagreatchoiceforteamsofmarketingprofessionals,business
developmentprofessionals,andentrepreneurs.

TheAdvancedEmailMarketingProgram isdesignedtotransform learnersintoemail
marketingstrategists.Preparedbyleadingdigitalmarketingexperts,thecoursetrains
learnersinstrategizingandexecutingemailcampaignsforallpurposes,includingsales,
promotions,businesssolicitations,brandbuilding,andcredibilitybuilding.

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com

AdvancedContentMarketing
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HubSpotEmailMarketingCertificationTraining
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Skillsthatwilllearninthiscourse

1.Analyticsanddatainsights
 InthisintroductiontoAnalytics,we'llshowyouhowtocollectandanalyseuserdata

andturnitintoactionableinsights.

2.Businessstrategy
 Learnhowtodefineandtrackcleargoals,segmentaudiencesandanalysedatato

helpimproveyouronlinemarketingefforts.

3.Contentmarketing
 Learnhowtogrowbrandawarenessandgetmoreconversionsbycreatingand

distributinghigh-valuecontenttopotentialcustomers.

4.Displayadvertising
 Getnoticedonlinebyidentifyingtherightaudiences,adnetworksandstrategiesforyourdisplayads.

5.E-commerce
 Allthestrategiesandtoolsyouneedtobuildanonlinestore,selleffectivelyonline

andoptimisetheuserexperience.

6.Emailmarketing
 Masterthebasicsofemailmarketing,includinghowtotrackresponses,create

simplelandingpagesanduseA/Btesting.

7.Localmarketing
 Reachandengagepotentialcustomersnearby,usinglocaldirectories,mobile

marketingandbybuildingalocalsearchpresence.

8.Mobile
 Learnthedifferencesbetweenmobilesitesandappsanddevelopthemosteffective

mobileSEOandadvertisingstrategies.

9.SEM
 InthisintroductiontoGoogleAds,learnaboutthedifferentresearchtoolsavailable,

plushowtochoosekeywordsandoptimisecampaignsforabetterreturn.

10.SEO
 Understandthedifferencesbetweenorganicandpaidsearch,learnhowtodevelopthe

mosteffectiveSEOplanandoptimisewebpagessothatuserscanfindcontenteasier.

11.Socialmedia
 Findouthowtoidentifytherightsocialnetworksites,creategreatcontent

userswillloveandmeasureyoursuccess.

12.Video
 Discoverhowtointegratevideointoanonlinestrategy,createvideoadsonabudget

andmakesurethey'reseenbytherightpeople.

13.Weboptimisation
 Identifytherightdigitalchannelsthatwillhelpyouachieveyourbusinessgoals

andcreatebetteronlineuserexperiences.

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com



26

CourselearningPoint

DigitalMarketingFoundation CompetitorandWebsiteAnalysis

 MarketResearch&NichePotential.WebsiteDesignusingWordPressCMS

 EmailMarketingContentCreationandPromotion.

 SearchEngineOptimization SocialMediaMarketing,Optimization&Advertising.

 PPCGoogleAdsCampaignManagement,Optimization,andReporting.

 BingAdvertising.MobileMarketing(SMSMarketing)GEOMarketing

YouTubeVideoMarketing&AdvertisingWebsiteDataAnalyticsAffiliateMarketing

Blogging FreelancingGoogleAdSenseDigitalMarketingPlan&BudgetForecast

 DigitalMarketingforMULTIPLEBusinessTYPES

ProductMarketing(GoogleAds,Instagram,Facebook).

 NeuroMarketingFundamentals PaidAdsOptimizationStrategies

OnlineReputationManagement.DigitalMarketingAutomation

 FREEMIUM ANDPREMIUM DigitalMarketingTools.CaseStudies

 InternationallyRecognizedCertificationGuidance(Google,MicrosoftBing,andHubSpot).

 WorkingonReal-TimeProjects(InternshipOpportunitiesforeligibleStudents).

 CareerCounsellingandInterviewPreparationGuidance

 DigitalMarketingProjectManagementMindSetProgram

 DigitalMarketingGrowthHacks.

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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DigitalMarketingCourseSyllabusDetails
Whatwilllearnstudents?

Module
IntroductiontoDigitalMarketing
1. WhatisDigitalMarketing?
2. WhyDigitalMarketing?
3. DigitalMarketingplatforms?
4. DigitalMarketing–Organic&Paid
5. DigitalMarketingeraandthewayforward
6. DigitalMarketingforstudents,professionalsandbusinesses

SearchEngineOptimization(SEO)
1. WhatisSEO?
2. GrowthofSEOintherecentyears
3. Ecosystem ofasearchengine
4. Whatarethekindsoftraffic

OnPageOptimisation(OPO)
1. Whatison-pageoptimization?
2. HTMLbasics
3. CSSbasics
4. MetaTagsusage
5. UsingJavascripttoourAdvantage
6. GraphicsOptimization
7. Contextualinterlinking
8. Microformats&schemas
9. Improvingdemographicscore

Off-PageOptimization
1. LinkingStrategies
2. CompetitorAnalysis
3. Sculpting
4. LinkBaiting
5. ProfessionalArticleExchange
6. SocialBookMarkingandPromotions
7. Directorysubmissions

MiscTools
1. GoogleWebmasterTools
2. SiteMapCreators
3. Browser-basedanalysistools
4. PageRanktools
5. Pinging&indexingtools
6. Deadlinksidentificationtools
7. Opensiteexplorer
8. Domaininformation/whoistools
9. Quicksprout

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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SearchSearchEngineMarketing(SEM)

1. IntroductiontoSEM
2. SEM platforms–paidplatforms
3. IntroductiontoGoogleAdWords
4. WhatisGoogleAdWords?
5. Howisitdifferentfrom otherplatforms?
6. CreateanAdWordsaccount
7. KeyterminologiesinGoogleAdWords
8. GoogleAdWordsAccountStructure
9. Adapprovalprocess
10. Campaigncreationprocess
11. Search&Displaynetwork
12. KeywordMatchtypes
13. Keywordselection(Keywordplanner)
14. DisplayPlanner
15. AdExtensions
16. Differenttypesofextensions
17. Creatinglocationextensions
18. Creatingcallextensions
19. CreateReviewextensions
20. Adcreationprocess
21. KeywordGrouping
22. Biddingtechniques–Manual/Auto
23. SiteTargeting
24. Keywordtargeting
25. DemographicTargeting/Bidding
26. CPC-based,CPA-based&CPM-basedaccounts

AdvancedCampaignSettings
1. Howtohandledifferentdevices
2. Mobile-specificbids
3. AdScheduling
4. AdRotation
5. Addeliverysettings

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com



29

AnalysingAccountPerformance
1. Accountinterfaceanalysisofdata
2. Understandingmetrics
3. SearchTermsreport
4. PlacementPerformancereport
5. Analyzingkeywords,Ads
6. Landingpagerelevance
7. Qualityscore
8. AdRank
9. Cost/Benefitanalysisofcampaigns
10. Howtoadd/removerelevantkeywords
11. OptimizationProcess
12. KeywordOptimization
13. AdTextOptimization
14. Landingpageoptimization
15. Bid/Budgetoptimization
16. ReturnoninvestmentVsBranding
17. Attainequilibrium b/wkeywordrelevance,adtextandLandingpagequality
18. UnderstandingLPQandissues

AdWordsEditor
1. AdWordsEditor
2. Creatingoptimizedcampaigns
3. UnderstandingAdWordsEditoroptions
4. Easyoptimizationofaccounts
5. AnalysisofaccountsusingAdWordsEditor
6. AdWordsEditorshortcuts
7. Analysingexistingaccounts
8. Exportingaccountsintodifferentformats

Conversions
1. UnderstandingConversionTracking
2. TypesofConversions
3. SettingupConversionTracking
4. VerifyConversionTracking
5. TrackingConversions
6. OptimizingConversions
7. Trackofflineconversions
8. Analyzingconversiondata
9. Conversionoptimizer
10. TargetCPA

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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WorkingwithDisplayNetwork
1. AdFormats
2. CreatingImageAds
3. Optimizingimageads
4. Choosingplacements
5. Frequencycapping

MobileAds
• Whatismobileads?
• Creatingmobileads?
• Whatarethetypesofmobileads?
• AdWordsformobile

ClicktoCallCampaigns
• Createclicktocallcampaign
• Analyzethecampaigns

• Optimizetheadsformobile

• Whatisyoutubeadvertising?
• Whyshouldoneadvertiseonyoutube?
• Creatingyoutubecampaigns
• Choosetheaudienceforvideoads
• Instream ads
• In-videoads
• In-searchads
• In-displayads
• MeasuringyourYouTubeadperformance
• Driveleadsandsalesfrom YouTubeads

MyClientCenter(MCC)
• WhatisMCC?
• WhocanbeanMCC?
• HowtosignupforanMCCaccount?
• AddingclientsforMCCaccount
• Monitoringchildaccounts
• WhatisMDS?
• UIAccessandAPIaccess
• CreatingmultipleMCCs

AccessLevels
• SharinganAdWordsaccount
• Differentaccesslevels
• Adminaccess
• StandardAccesslevels
• EmailonlyAccess
• Read-onlyaccess

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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BillinginAdWords
• Differenttypesofbilling
• PostpayandPrepay[AutomaticandManual]
• Billingissues
• Retrycard
• Troubleshootingissues
• Primarycardandbackupcard
• Promocodesandworkingwith
• Trackinginvalidclicks
• Whatshouldbedone
• IPexclusion

DynamicSearchAds
• Whataredynamicads?
• Creatingdynamicsearchads
• KeywordInsertionLibrary
• Whatissharedlibrary?
• SharedBudgets
• Sharingnegativekeywords
• Creatingsharedaudience

Reports
• Runningkeywordreports
• CampaignandAdgrouplevelreports
• Placementperformancereport
• Runninganalysisreports

RemarketingCampaigns
• Whatisremarketing?
• HowdoIcreatearemarketingcampaign?
• Remarketingcampaigns
• Creatingcustom combinations
• CreatingURLrule
• Creatingaremarketingtag

BINGAdCenter
• BingAdCenter

FacebookMarketing
• FacebookPaidMarketing
• Runningpaidcampaigns
• Managinginterests
• Createcustom audiences
• Createmultipleadverts
• Powereditor

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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AnalyzeCampaigns
• ViewFaceBookInsights
• DataInterpretation

LinkedinMarketing
• LinkedInPaidCampaignssplittestingWebAnalytics
• IntroductiontoWebAnalytics
• GATerminology(Dimensions&Metrics)
• IntroductiontoReports
• AudienceReports,TrafficSourcesandContentReports
• BasicSetup
• CampaignTagging&Reporting
• UnderstandingConversions
• UnderstandingGoalsandFunnels
• Dashboard
• Custom Reporting
• UnderstandingEvents
• LinkingandUsingDatafrom GoogleAdwords
• Profiles
• ProfileFilters
• VisitorFlow
• Real-TimeData

ContentMarketing

• BlogMarketing
• ArticleMarketing
• Crosspromotions
• Howtoeffectivelymarketcontent
• Calltoactionviacontent
• Guestblogging
• ContentMarketingtools(Around30ofthem)

EmailMarketing

• Importanceofemailmarketing
• emailMarketingplatforms
• Creatinge-mailers
• Trackingemailers
• OpenratesandCTRofemailers
• Driveleadsfrom emailers
• Whatisopt-inlists
• Createforms

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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LeadManagement&DigitalMarketing
• Webtoleadforms
• Webtocaseforms
• Leadgenerationtechniques
• Leadsareeverywhere
• Socialmediaandleadgen
• InbuilttoolsforDigitalMarketing
• IpTracker
• CPCreduction(incaseofpaidads)
• GrouppostingonSocialMediaplatforms

SocialMediaMarketing
• SocialMedia,Socialnetworking&SocialMediaMarketingDefined
• Bloggingandmicroblogging
• Socialnetworking
• VideoSharing

SocialShopping&Opinions
• SocialNewsandSocialBookmarking
• Socialevents
• wikis
• SocialMediaStrategy

FacebookMarketing
• IntroductiontoSocialMedia
• WhatisSocialMedia?
• HowSocialMediadeveloped
• ManagingInformationAggregators
• GoogleAlerts
• Blogs

GettingYourCompanyReadyforSocialMedia
• ContentManagement
• Scheduling&Creatingcontent
• Managingcontentprograms
• TrademarkImplications
• WorkingwithTumblerInfluencers
• Whoarethey?
• Howtofindthem
• Howtousethem tobenefityourbrand

Facebook
• Creatinggroupsandpages
• TipsandGuides
• Posts
• PaidPromotion
• Ads
• Contests

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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Google+
• Set-upandusage
• Companyprofile
• Hangouts
• Authorship

Twitter
• Set-upandusage
• Tips
• PromotedTweets
• Buffer
• Hootsuite
• WhatisTweetdeck

• TipsandGuides
• Reviewofprofiles
• Linkedinposts
• Linkedinpromotions

DigitalCommunities
• Evolutionofonlinecommunities
• Howideastravel
• Viralness

SocialMediaMeasurement
• TheROIinSocialMediaMarketing
• ToolsandDashboards
• Reputationandcrisismanagement

SocialMediaMeasurementandMetrics
• Quantifyingsuccess
• Dataminingandsocialmedia
• SocialMediaMeasurementtools

• Dataandsocialmedia

• GoogleTrends
• TrendingTopics
• Twittertrends
• SocialMediaTrends

• FacebookObjectAds
• PagePostAds
• SponsoredStories
• FacebookOffers
• FacebookSponsoredStories
• RemarketingAds
• Custom Audience
• ActionSpecificTargeting
• FacebookPremium Ads

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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WhatyouwilllearninSocialMedia
• Howtogetyourbusinesschecking-in
• Settingupaccountsonsecond-tierplatforms
• Promotingsocialmediapagesinothermedia
• Bestsocialmedialisteningandmanagementtools
• Creatingpositivechatterinsocialmedia
• Linkingsocialmediaaccounts
• Utilizingdiscussionboardsandsocialgroups
• Metrics,MeasurementandEvaluation
• Definingkeytermsinsocialmedia
• Establishinggoalsandkeytrackingmetrics
• Freesocialmediameasurementtools
• Benefitsofpopularandcustom URLshorteners
• CalculatingacquisitioncostsandhardROIfrom socialmedia
• Creatingcustomizedcampaignperformancereports
• SocialMediaCaseStudies
• Majorbrandcasestudy
• Smallcompanycasestudy
• SmallB2Bcasestudy
• Bigbranddigitalmediasitesideoptimization
• Usingsocialmediaforbrandawareness
• Usingsocialmediafordirectresponse

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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Tools

Adsense Google Salesforce TinyURL

Bitly Webmaste
r

Sitemap
XML

Tweriod

Blogspot Keyword
IO

Sprout
Social

Twitter

Click
Funnels

Owly Themefores
t

Zoho

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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PARTNERSHIPSAND
CERTIFICATIONS

Googleprovidevariouscertificateforstudents.GoogleCertifications
empowerstudentswithrelevantinsightsinto waysto leveragethe
immensepotentialthrown down byonlineplatformsformarketing
servicesdigitallybutstudentscannotgetiteasilywithoutanytechnical
support,guidanceandtraining.Wepreparestudentsthattheycanpass
theexaminationofGoogle.

Motiongility
AnimatedExplainer
VideoProductionCompany

MaheshYogiVedic
Vishwavidyalaya

(MMYVV)

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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Program Outcomes
AttheendofthisProgram,studentswill:

Understandthestrategy
behinddigitalmarketing
along with its
advantage and
limitations.

Gainanunderstanding
ofdatacollectionand
analysismethodsusedby
marketingprofessionals

Acquireinsightabout
Structureandperspective
whenmeasuring
Consumers’digital
actions

Learntoaccessand
Chooseappropriate
webanalyticstoolsand
Techniques

Planandmanageadigital
Marketingbudget

181-AM,SukhliyaMain
Road,NearBapatSquar,
Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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WhyJoinourDigitalMarketingCourses?

Cutting-EdgeContent
Learnindustry-relevantelementsofdigitalmarketingfrom ourup-to-datecurriculum
undertheguidanceoftheleadersandpractitionersofthedigitalsphere.

MastertheToolsoftheTrade
LearntoolslikeGoogleAds,GoogleAnalytics,FacebookAdsManager,WordPress,
MailChimp,Databox,AppAnnie,Ubersuggest,Shopify,Ahrefs,WebEngage,andmore.

Learnfrom IndustryExperts
Ourexpertfacultyisthehighlightofourcourses.Thedistinguishedfacultyofour
digitalmarketingcoursesincludethetopexpertsandpractitionersoftheleading
organizations.

100%PlacementAssistance
Uponcompletionofourdigitalmarketingcourses,studentsreceiveguaranteed
placementsupportattheleadingdigitalmarketingorganizationsinthecountry.]

MentoredCapstoneProjects
Withourcapstoneprojectsonlivebrandsandtechnicalsupport,gainthemuch-
neededhands-onexperiencedemandedbyemployersintheindustry.

PersonalCareerSupport
Getone-on-onecareerguidancefrom ourexperts,resumeworkshopsandinterview
trainingsessionstoincreaseyourchancesofsecuringalucrativeplacement.

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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Weservedignity

ANURANJAN MASTER MIND COMPUTERS isestablishedin15March2005and
Degree&DiplomaCoursesprogrammesareapprovedbyTheMaharishiMaheshYogi
VedicVishwavidyalaya,Jabalpur(M.P.)
WeareaYoung,dynamic,technologydrivenInstitution,workinginahealtyand
competitiveenvironmenttocontributetotheveryexistenceofthesociety.
Ourpriorityispromotingcommuterliteracytothedoorstep,especiallyinruraland
remoteareas,throughoutthenation.OurGoalistoprovidethemostadvanced,
reliableandaffordableITEducationwithsuperiorqualityandenhanceprofessional
skillsnecessarytotransform youintoacompleteITprofessional.
ANURANJAN MASTERMINDCOMPUTERSisanAssociateInstitutionofMaharishi
MaheshYogiVedicVishwvidhyalayaauthorizedtorunvariouscoursesforpromoting
Vedic&ComputerScienceamongstudentofdifferentfields.
ANURANJANMASTERMINDCOMPUTERSisaautonomousinstitution,anacademic
wingofAllIndiaAnuranjanMasterMindComputerEducation&WelfareSociety.

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com
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GeneralInformation

AnuranjanMasterMindComputers

 Mob.No.:+9198260-64637

 Phone:+07314075562

 Email:contact@anuranjanmastermind.com

DirectorContact

Mr.SudhirChouhan

 Mob.No.:+9198260-64637

 Phone:+07314075562

 Email:chauhansud@gmail.com

AddressInformation

181-AM ,SukhliyaMainRoad,NearBapatSquare,Indore(M.P.)

 Mob.No.:+9198260-64637

 Phone:+07314075562

 Email:contact@anuranjanmastermind.com

181-AM,SukhliyaMainRoad,
NearBapatSquar,Indore
MobileNo.:98260-64637,4075562
contact@anuranjanmastermind.com


